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Social Media Pearls for the Urogynecologist

Practical guidance for ethically and effectively using platforms like Instagram and Facebook to educate patients and grow your practice.

1. Lead With Education, Not Advertising 
· Focus on patient education rather than promotion. 
· Discuss common urogynecologic conditions using plain language. 
· Education builds trust, which naturally drives referrals. 
2. Short, Reassuring Video Performs Best 
· Thirty to sixty second videos perform especially well on Instagram. 
· Address myths, common concerns, or frequently asked questions. 
· A calm, conversational delivery builds credibility. 
3. Show Your Personality (Within Professional Bounds) 
· Patients gravitate toward warmth and approachability. 
· Use first-person language and a friendly tone. 
· Professional does not have to mean impersonal. 
4. Be Extremely Thoughtful About HIPAA 
· Avoid identifiable patient stories or timelines. 
· Never provide medical advice via direct messages. 
· When in doubt, leave it out. 
5. Consistency Beats Frequency 
· Aim for one to two posts per week. 
· Batch content monthly to reduce time burden. 
· Consistency builds both audience trust and visibility. 
6. Use Instagram for Visibility; Facebook for Community 
· Instagram is ideal for short educational videos and discovery. 
· Facebook works well for longer captions and practice updates. 
· Cross-posting is efficient with small tone adjustments. 
7. Avoid Jargon, But Don’t Oversimplify 
· Start with common terms before introducing medical language. 
· Accuracy and clarity are equally important. 
· Patients appreciate being educated, not talked down to. 
8. End With Gentle Engagement 
· Invite saves, shares, or reflection rather than clickbait. 
· Engagement increases reach to patients who need the information most. 
· Keep calls to action simple and respectful. 
9. Track Meaningful Metrics 
· Pay attention to saves, shares, and appointment inquiries. 
· Patient comments like 'I found you on Instagram' are key indicators. 
· Follower count matters less than relevance. 
10. Think of It as Public Health Education 
· Social media can reduce stigma around pelvic floor disorders. 
· Accurate information empowers patients to seek care earlier. 
· Education aligns with core physician values. 
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